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Agenda 

• Tobacco education for the life stages 

• Characteristics of Millennials 

• What Does and Doesn’t Work 

 





0-5 Years 

• Emotional learning 

– Self-control 

• Simple information 

on harm 

• Focus on parents – 

skills, cessation 



6-11 Years 

• Consequences 

• Classroom 

behavioral 

management 

• Parents 

 



12-15 Years 

• Counter social influences 

– Communication 

– Refusal/assertion 

– Social norming 

– Media literacy 

– Activism 

• Life skills 

• Family skills 



16-19 Years Old 

• Motivation 

• Decision Making 

• Cessation 



Millennials 

• Born after 1980ish 

• Digital Natives 

• Racially/Ethnically Diverse 

• Self-Expressive 

• Optimistic about Future 

• Lean Liberal 

• Less Religious Affiliations 

• Educated 

• Trust Government 

• Less Trusting of People 

• Self-Confident but Anxious 



Digital Natives 



Self-Expressive 

 



Digital Natives 







Do 

• Focus on Health 

• Use Negative Emotion Judiciously 

• Highlight tobacco industry manipulation 

Malaysia Ministry of Health 



Do 

• Social 

consequences 

• Refusal skills 

• Social Norms 

 

www.socialnorms.org 



Do 
• Use a combination of positive and negative 

messages 

• Explore on-line media like Facebook and 

YouTube 

• Encourage conversation about the media  - 

parents and teens and peers 

 



Don’t 

• Use Humor 

• Focus on appearance 

• Focus on addiction 

• Focus on athletic 

performance 

• Frame tobacco use 

as a personal choice 

or an adult-only 

activity 



A Few 

Tips 

A Few Tips for Success 



Using students in media 

Billboards, cut-outs 

 



Must be authentic 

Can’t dress teens up as someone they aren’t 



Teens rebel 

against parents, 

authority, 

society… 

but not their 

friends! 



Self-Identification 

 



• Sensation-seeking youth are at 
greater risk for substance abuse 

• Speak to this need when creating 
ad campaigns 

• Bright colors, edgy, eye-catching 

• Watch music videos – quick scene 
changes, color changes 



• Elicit emotions 

• Disgust 

• Fear, if followed by an action 

Picture from Artery PSA 



Two 

Techniques 

to Consider 



Rebel Against Tobacco Companies 



Weston  High School 

Weston High School 
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Suggested Resources 

• www.mostofus.org/ 

• www.socialnorms.org 

• www.thetruth.com/ 

• http://rescuescg.com/ 

• http://ydouthink.com/ 

• www.realityunfiltered.com/CoolStuff.aspx 

 

 

 


